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For many of us, museum tookshops are even
more rewarding than museums themsebves,
Whike your atfraction o a museum might be
Imited to & speciic exhiotion, a realy good
museum pookshop wil cast its creative and
historical net & itle wider, presenting the

vistior with plenty to browse through and be
inspred by, And best of al, Lnike an exhioition
of Magrities or Mondrians, you can take vour
Imiuseum bookshop freasures home with you,

Hong Kong's museurns, unfortunataly, are thin
on the ground relative to other mejor cifies,

and our choice of museun bookshops is
cormespondingy limited, Thank goodness, then,
for MCCM Creations' The Bookshop at the
Hong Kong Arts Cenire, IS our oity's 'museum
bookshop without a museun — and it coes hit
the spot,
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 Start from the little platform ?
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As Mary explains, THE Bookshop's wares tend
to refleet some veryfpersonal choices ratiier
than-the-anodyne.djrectives of a corporation.
We never undervalue books, because they can
influence a lot of people. Therefore | always feel
obliged to do the best | can for the reader by

shing, and.s d books;' she

'l use my-instinct most of the time. Wien | spot
good material, | will turn it into'a quality book
without giving much consideration its market-
appeal. When it comes to operating @ bookshop,
of course | have to be more rational. But | still
believe that if you are passionate about what
you'fé doing, people will notice the resufts!

To fully utjlise their {ittle veriue, MCCM organises
occasional events such as new book launches,
poetry readings, photo exhibitions and seminars.
'Everything is pretty organic.' savs Mary. 'Mast
of the events are propesed by the authors or
creators themselves; and we Lry to make |t
happen.

Culture needs to be culfivated, and that is what
this bookshap aspires to do. Making a profit... ?
Well it was never really at the front of my mind,' &
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From Living to Art

The duo's other ambition was more complex. More than just
purveying life-improving furniture and houseware, Young and
Lau wanted G.0.D. to recover and convey a cuiture - namely
that of Hong Kong - to Hong Kong itself and the world at large.
Accordingly, as a member of the chain's design team as well as
being its co-founder, Young has spent the last 13 years immersed

A B PIERE PRST itk R, ; : : . y
T in transforming local iconography into works of functional art - 2 . 7
REERNEZRME and lately, in expanding G.0.D.'s product range to embrace books. Y
e EEOLET @ BRI R - s . 20 "The concept behind all these designs comes from our unique

- I s L Rl Vo= o Hong Kong culture,” he explains. “But while customers may love

= o BT . = B 252 - BN N = R R RIEEr - TVE = 3 i —
it Bl S% WS BRREER - TEET our products, they may not actually know how they were inspired.
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That's why about a year ago, we decided to start a ‘book corner’
in our stores to introduce various Hong Kong-related titles and
cultural knowledge to our customers.'

As compact as the book corners are, a glance at their contents
reveals an astonishing variety of titles covering culture, history,
design, the arts, fiction, and even guidebooks. As long as the
book says something interesting about Hong Kong, Young will
tend to want it for his shop. 'l have a deep affection for Hong

STibgE| - REDAMMIEMEL ) NEE  ERTEEIEEN  Kong culture, but | always found it difficult to find books about it. r P
8 HIEMST  IRB|IT A Hh BN Y & T (R This city lacked a bookstore which specialised in Hong Kong as a ""_' ll’ :
subject. Well, now I've created one, which is convenient for me at -
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least!' he says.

Each of G.0.D.s five locations now offers its own ‘book corner’,
with the Causeway Bay shop's being the most extensive. The one
inside the ‘G.0.D. Street Culture Museum' in JCCAC has been
absorbed into the stylish air of the museum. Up to Hollywood
Road in Central, the historical buildings and antique shops have
already created an atmosphere of nostalgia, the G.0.D. book
corner has thus become a popular spot for culture lovers.

Among the five book corners located in
every G.0.D. store in Hong Kong, the one
ln_ Causeway Bay flagship store carries the
biggest stock of book. The one inside the
'G.0.D. Street Culture Museum' in JCCAC
has been absorbed into the stylish air of the
museum. Up to Hollywood Road in Central, the
historical buildings and antique shops have
already created an atmosphere of nostalgia,
the G.O.D. book corner has thus become a
popular spot for culture lovers.

With the distinctive touch of local Hong
Kong culture, G.O.D. has successfully
become a famous brand symbolizing Hong
Kong internationally. Compared with other
merchandizes, Young admitted book sales
is not profitable at all. "1t is only for my own
interest.” Even so he will keep this book

business going. His biggest wish is to get more
G.O_ADI.’S books published, to share the brand
and the design, as well as their views about
Hong Kong and its culture, He hopes to create
a collective memory for the Hong Kong people
about their fading home city. |
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